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1. Summary and Objectives 
The aim of the present deliverable is to summarize the communication and 

dissemination activities performed during the first period (from September 2018 to 

March 2020) as well as to plan and coordinate the actions to be carried out during the 

second phase of project (from Month 19 to Month 36).  

The document foresees the following sections and paragraphs: 

Section 1: Dissemination activities up to March 2020. 

Section 2: Dissemination plan for the rest of the project duration.  

2. Dissemination activities up to March 2020 
Since the very beginning of the project the Consortium members are committed to work 

on the dissemination of the project. It is true that the main efforts will probably be 

needed once the first results of the research and development activities are obtained 

but, in order to be effective then, the Consortium is working hard trying to inform about 

the project aim and its development to as many people as possible specially in the end 

of life vehicles treatment sector as well as in the plastic recycling sector. 

The following are the main actions done up to date: 

2.1. Website 
As stated in the proposal, the project website has been conceived as a link among all 

partners and as the more direct dissemination tool for the project, intended to be the 

natural way of contact with both professional and general audiences. The project 

website was launched on December 2018 and since then has been updated regularly. 

 

Figure 1.- Printout website  
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The website has information on the project objectives, the expected results and their 

degree of achievement, the main dissemination activities, the partners, the 

stakeholders and includes also an intranet that the partners use for exchanging 

documents and information.  

During the progress of the project it was also decided to include the survey needed for 

obtaining some very valuable information for the project. 

The project website has been already very useful and the proof is that we have 

received several e-mails asking for more information or even asking to become a 

stakeholder. 

The project website is fully operational from the beginning of the project. The website 

project www.lifecircelv.eu has received 3.465 unique visits from 2.290 users and 9.949 

page views. The average time of the visits is 2 minutes and 30 seconds. (See attached 

at the present document the Annex 1.- Report Google Analytics).    

2.2. Notice Boards 
The Notice Board was designed to describe the objectives of the project and then each 

partner has produced at least one unit to be displayed at strategic places in the 

headquarters in their own language.  

 

 

 

 

 

 

 

 

 

 

 

 

http://www.lifecircelv.eu/
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Figure 2.- Noticie boards in facilities partners  

2.3. Leaflets and Roll-up poster 
As included in the project proposal the consortium also has designed a leaflet that is 

available in the different languages of the project partners (Spanish, French and 

Portuguese) as well as in English. Each partner has then produced the amounts they 

have need for handing them out at meetings, fairs or other dissemination activities they 

have carried out. For the moment we have produced 1.600 leaflets in the following 

languages.  

 

English Spanish 

700 900 

 

Figure 3.- Leaflets   
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Also a Roll-up poster has been designed and has been produced by the partners that 

have needed it for putting it up at fairs or other events. 

   
Figure 4.- Roll-up  

2.4. Videos 
As explained in the project proposal, during the development of the project the 

consortium will prepare 3 videos (project DEMOs targeting at different audiences and 

regions, including the recycling process, if possible) that will be uploaded to YouTube 

and other social networks, with a minimum number of 1000 views in total. 

For the moment a first video has been developed with the aim of just explaining what 

the project will work on and informing about the website so that we raise awareness 

about it. The language chosen for the video has been English but there are subtitled 

Spanish, French and Portuguese versions.  

  

Figure 5.- Video youtube 

https://www.youtube.com/watch?v=MxtIAVVyk0Y 
 

 

https://www.youtube.com/watch?v=MxtIAVVyk0Y
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2.5. Social networks 
In order to help the dissemination of the project the Consortium decided that it was 

better to use the different social network profiles of the partners rather than to create a 

new profile of the project taking into account that some of these profiles had already 

many followers. The following table shows the number of followers that each of the 

partners have in their profiles: 

 Twitter Facebook Linkedin 

AIMPLAS 4.967 2.001 12.165 

Desguaces Cortés 31 868 - 

INDRA 221 - 687 

ISOLAGO - 506 466 

SIGIT - 198 1.577 

SIGRAUTO 1.190 - - 

Figure 6.- Number of followers of each partner 

Each of the partners have posted several communications on each of their profiles. 

The following are some examples and the table show the total number of 

communications made by each partner: 

 
  

Figure 7.- Posts at social networks  

 

 Twitter Facebook Linkedin 

AIMPLAS 10 8 5 

Desguaces Cortés 4 6 - 

INDRA - - - 

ISOLAGO - 4 1 

SIGIT - 2 4 

SIGRAUTO 3 - - 

TOTAL 17 20 10 

Figure 8.- Publications at social networks   
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In addition to these direct communications from the partners there have been several 

retweets of many of them and also tweets about the project coming from other entities 

some of them with a very big number of followers.  

   

Figure 9.- Retweets   

 

We believe that for the moment the project has had a good dissemination in social 

media and our intention is to maintain this level of presence in the different social 

networks during the whole development of the project. 

2.6. Press Releases/Communications 
As indicated before, we believe that once the first results of the research and 

development activities are obtained, our activity will be more relevant but we have 

already done several things to make the project known. One of them has been a press 

release launched in February 2020 and that has been published in several relevant 

media specialized mainly in plastics and waste management but also some that are 

read by the general public.  
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 Figure 9.- Press release launched in February 2020   

2.7. Events/Fairs 
The Consortium has attended and participated in several Workshops and Fairs where 

the LIFE CIRC-ELV has been presented. The Consortium agreed in using a template 

that each partner has to fill in and send to SIGRAUTO as responsible of the 

dissemination of the project. The following list shows all the different activities done by 

the different partners. (See at the present documents the Annex2 Details and 

Communications of dissemination activities)  
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LIFE CIRC-ELV Dissemination Activities 

Nº Type of activities Done by Title Date Place 
Type of 

audience 

Type of 
collaboration 
(roundtable, 

speaker, 
attendee, 

poster, stand 
etc.) 

Size of 
audience 

Countries 
addressed 

1 Event AIMPLAS 

IV Discussion event 
AIMPLAS-CICLOPLAST. 

Plastics and Circular 
Economy. 

Sustainability and 
Recicling 

23/10/2018 
Madrid, 

Spain 

Industry, Policy 
Makers, Public 

Authorities, 
Customers 

Leaflet 100 Spain 

2 Exhibition / Trade Fair AIMPLAS ECOFIRA 2018 
27-

29/11/2018 
Valencia, 

Spain 

Scientific 
Community, 

Higher Education, 
Research, 

Industry, General 
Public, Policy 

Makers, Public 
Authorities, 

Media, Customers 

Leaflet 600 Spain 

3 Conference/Event AIMPLAS 
CONAMA 2018- 

National Environment 
Congress 

26-
29/11/2018 

Madrid, 
Spain 

Scientific 
Community, 

Higher Education, 
Research, 

Industry, Policy 
Makers, Public 

Authorities, 
Customers 

Notice Board 8.700 Spain 
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4 Event AIMPLAS 
LIFE Projects 

Coordinators´ Kick-off 
meeting 

06/11/2018 
Brussels, 
Belgium 

Scientific 
Community, 

Higher Education, 
Research, 

Industry, Policy 
Makers, Public 

Authorities 

Speaker, 
Project 

presentation 
150 Europe 

5 Event AIMPLAS 
2019 Circular 

Economy Stakeholder 
Platform 

6-7/03/2019 
Brussels, 
Belgium 

Scientific 
Community, 

Higher Education, 
Research, 

Industry, Policy 
Makers, Public 

Authorities 

Leaflet 600 Worldwide 

6 Event AIMPLAS 
PRSE- Plastics 

Recycling Show 
Europe 2019 

10-
11/04/2019 

Amsterdam, 
The 

Netherlands 

Scientific 
Community, 

Higher Education, 
Research, 

Industry, Policy 
Makers, Public 

Authorities, 
Media, Investors, 

Customers 

Stand, Leaflet 1000 Worldwide 

7 Event AIMPLAS 
Valencian Regional 

Info-day 
07/05/2019 

Valencia, 
Spain 

Scientific 
Community, 

Higher Education, 
Research, 
Industry 

Speaker 60 Spain 

8 Event AIMPLAS 
Compounding World 

Conference 2019 
4-5/06/2019 

Cologne, 
Germany 

Scientific 
Community, 

Higher Education, 
Research, 

Industry, Policy 

Stand, Leaflet, 
Speaker 

700 Worldwide 
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Makers, Public 
Authorities, 

Media, Investors, 
Customers 

9 Exhibition / Trade Fair AIMPLAS ECOFIRA 2019 01/10/2019 
Valencia, 

Spain 

Industry, Policy 
Makers, Public 

Authorities, 
Customers 

Notice Board, 
Leaflet 

600 Spain 

10 
Conference/Exhibition/Trade 

Fair 
AIMPLAS 

2nd annual Vehicle 
Recycling International 

Conference 2019  

22-
23/10/2019 

Berlin, 
Germany 

Scientific 
Community, 

Higher Education, 
Research, 

Industry, Policy 
Makers, Public 

Authorities, 
Customers 

Speaker, 
Project 

presentation 
50 Worldwide 

11 Workshop SIGRAUTO 

Attendance to the 
Recuwaste Congress 

where the CAR 
MINING Project 

presented its results 

09/10/2018 
Mataró, 

Spain 

Scientific, 
Industry, Public 

Authorities, 
Media 

Attendee 126 Europe 

12 Workshop SIGRAUTO 

Attendance to the 
Workshop on Circular 

Economy in 
Automotive Sector 

organized by public 
authorities 

29/11/2018 
Valladolid, 

Spain  

Scientific, 
Industry, General 

Public, Public 
Authorities, 

Media 

Attendee 70 Spain 

13 Workshop SIGRAUTO 

Presentation at the 4th 
ASEPA Workshop  on 

automotive good 
practices 

11/12/2018 
Madrid, 

Spain 

Scientific, 
Industry, Public 

Authorities, 
Media 

Speaker 63 Spain 

14 Workshop SIGRAUTO 
Attendance to 

International Circular 
30/01/2019 

San 
Sebastián, 

Scientific, 
Industry, Public 

Attendee 85 Europe 
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Economy Meeting Spain Authorities, 
Media 

15 Exhibition / Trade Fair SIGRAUTO 

Participation at the 
Barcelona 

International 
Motorshow 2019 

(Automobile 2019) 

09-
19/05/2019 

Barcelona, 
Spain 

Industry, General 
Public, Media 

Stand, Notice 
Board, Leaflet, 

Speaker 
2260 Europe 

16 Event SIGIT 
Inauguration of the 

new plant of SIGIT in 
Calatayud 

29/03/2019 
Calatayud, 

Spain 

Scientific, 
Industry, General 

Public, Public 
Authorities, 

Media, Inverstors, 
Partners 

Leaflet 110 Spain 

17 Fair SIGIT 
CHEMPLASTEXPO 

2019 
09/05/2019 

Madrid, 
Spain 

Scientific, 
Industry, General 

Public, Public 
Authorities, 

Media 

Attendee 8105 Spain 

18 Other 
DESGUACES 

CORTÉS 

Visit to Hensel 
Recycling facilities in 

Germany 
10/04/2019 Germany 

Industry, General 
Public, Customers 

Notice Board 45 Spain 
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3. Dissemination Plan for the rest of the project duration 
As has been shown in the preceding points, in the first part of the project the 

consortium has complied with the activities and actions planned in the proposal. Even if 

the Consortium is willing to continue complying, it is very important to consider the 

impact of the COVID-19 crisis. At the end of February 2020 this crisis started to have a 

very strong impact in everybody’s life and of course in their habits. Face to face 

meetings have been replaces by online meetings, and of course big workshops, trade-

fairs, etc. have been cancelled or delayed.  

Many of the activities that were planned were related to face to face meetings, 

workshops and trade-fairs and it is clear that it is very possible that many of them – if 

not all – will have to be replaced for online activities. In any case this new situation is 

also a good opportunity to reach even more people because, now that almost everyone 

has learned how to use the new online communication platforms and their big 

advantages (no time nor money spent in travelling), we could try to have more people 

involved in the future actions of dissemination.  

3.1. Videos 
As already explained in point 2.4, the idea is to produce 3 different videos during the 

project duration. The Consortium believes that the videos must have the following 

characteristics: 

 Target audience Duration Content 

Video 1 Anyone 
3 

minutes 
Explain the project to make people 

aware of the main objectives. 

Video 2 
Industry (affected 

sectors), authorities, 
scientific. 

10 
minutes 

Show the development of the project, 
the technical issues, the processes 

followed, etc. 

Video 3 

Anyone but specially 
industry(affected 

sectors), authorities, 
scientific. 

5 
minutes 

Show the results of the project in order 
to invite others to replicate. 

Figure 11.- Videos 

The first has already been produced and the other 2 will be developed in 2021 when 

the technical results of the project are obtained. 

3.2. Social networks 
The Consortium will continue working on the dissemination of the project through their 

social network profiles trying to reach as many people as possible. It is although 

important that these communications include at least some relevant information and 

not just send communications with no content. 

Some of the relevant content that these communications can include are: 
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- Participation of any of the partners in workshops, trade-fairs, meetings, etc. in 

which the project has been explained 

- New relevant information on any of the processes and activities of the project 

specially showing the material processing or testing. 

- New press-releases or videos developed under the project  

- Other relevant information that may affect the project like new legislations, new 

projects on this field, etc. 

3.3. Press Releases/Communications 
The proposal indicated that at least 3 press releases will be produced during the 

project duration. For the moment we have launched a first press release that has 

already had 5 impacts in different media both specialized as well as of general 

diffusion.  

We believe that the next press release will have more impacts taking into account that 

it will probably include the first results and some more technical and practical 

information. 

3.4. Events/Fairs 
As already explained, even if there were many events and fairs identified and that the 

consortium had agreed to participate, many of them have been cancelled or delayed. 

Just as an example in the case of SIGRAUTO in May 2020 it was expected that the 

Madrid Motor Show was going to take place and it was a great opportunity to 

disseminate the project (as it was proven on the Barcelona motor Show on 2019 where 

SIGRAUTO had a stand) but it was indefinitely delayed. The same happened with the 

2020 International Automobile Recycling Congress IARC 2020 that has been 

postponed already once to September 2020 and again to June 2021. 

  
Figure 11.- Events/Fairs  
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In any case the Consortium will continue trying to be present in any of this face to face 

events as well as in many others that probably will change their format and be held 

online.  

3.5. Technical Workshops 
The proposal included the organization of 2 technical workshops which were mainly 

focused in transfer all the knowledge obtained during the project to other companies 

both in the end of life treatment sector and the plastic recycling sector, as well as to 

authorities or other stakeholders from other sectors that could be interested in the 

results of the project.  

Although it is still early – the workshops are scheduled at the end of the project so that 

all the relevant information is available – we believe that these technical workshops will 

have to be held in an online platform. This will probably reduce some of the costs 

foreseen but might also increase some others linked to a good online event (software, 

videos, connections, etc.). The good thing is that with this new format we could reach 

more people and this could help the objectives of the project. 

 

4. Conclusions 
The dissemination of the project has been carried out in a more than satisfactory way 

so far and it is expected to continue in this line but the crisis of COVID-19 may involve 

some difficulties that we will try to turn into opportunities. 

5. Annexes  
 

Annex 1.- Report Google Analytics 

Annex 2.- Details and Communications of dissemination activities 
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https://analytics.google.com/analytics/web/?hl=en&authuser=1&utm_source=pdfReportLink#/report/visitors-geo/a133352950w193213273p188836720/_u.date00=20190128&_u.date01=20201015&geo-table.plotKeys=%5B%5D&geo-table.rowStart=0&geo-table.rowCount=50/
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24. Australia 15
(0.65%)

15
(0.65%)

18
(0.52%)

55.56% 2.17 00:06:37 0.00% 0
(0.00%)

$0.00
(0.00%)

25. Singapore 15
(0.65%)

15
(0.65%)

17
(0.49%)

52.94% 2.47 00:02:42 0.00% 0
(0.00%)

$0.00
(0.00%)

26. Hong Kong 14
(0.61%)

14
(0.61%)

17
(0.49%)

76.47% 1.41 00:00:09 0.00% 0
(0.00%)

$0.00
(0.00%)

27. (not set) 14
(0.61%)

14
(0.61%)

15
(0.43%)

73.33% 2.80 00:01:59 0.00% 0
(0.00%)

$0.00
(0.00%)

28. Sweden 13
(0.57%)

13
(0.57%)

13
(0.38%)

69.23% 2.00 00:00:35 0.00% 0
(0.00%)

$0.00
(0.00%)

29. Denmark 12
(0.52%)

12
(0.52%)

12
(0.35%)

66.67% 1.92 00:00:28 0.00% 0
(0.00%)

$0.00
(0.00%)

30. Greece 12
(0.52%)

12
(0.52%)

24
(0.69%)

83.33% 1.46 00:00:33 0.00% 0
(0.00%)

$0.00
(0.00%)

31. Mexico 12
(0.52%)

12
(0.52%)

12
(0.35%)

66.67% 1.42 00:00:11 0.00% 0
(0.00%)

$0.00
(0.00%)

32. Russia 11
(0.48%)

11
(0.48%)

11
(0.32%)

72.73% 1.36 00:01:22 0.00% 0
(0.00%)

$0.00
(0.00%)

33. Israel 10
(0.44%)

10
(0.44%)

13
(0.38%)

53.85% 2.69 00:02:56 0.00% 0
(0.00%)

$0.00
(0.00%)

34. Ireland 9
(0.39%)

9
(0.39%)

10
(0.29%)

60.00% 1.60 00:02:32 0.00% 0
(0.00%)

$0.00
(0.00%)

35. Iran 8
(0.35%)

8
(0.35%)

8
(0.23%)

50.00% 1.62 00:00:08 0.00% 0
(0.00%)

$0.00
(0.00%)

36. Peru 8
(0.35%)

8
(0.35%)

8
(0.23%)

50.00% 2.00 00:02:32 0.00% 0
(0.00%)

$0.00
(0.00%)

37. Colombia 7
(0.30%)

7
(0.31%)

7
(0.20%)

85.71% 1.14 00:00:01 0.00% 0
(0.00%)

$0.00
(0.00%)

38. Malaysia 7
(0.30%)

7
(0.31%)

11
(0.32%)

72.73% 1.55 00:00:59 0.00% 0
(0.00%)

$0.00
(0.00%)

39. Philippines 7
(0.30%)

7
(0.31%)

7
(0.20%)

100.00% 1.00 00:00:00 0.00% 0
(0.00%)

$0.00
(0.00%)

40. Czechia 6
(0.26%)

6
(0.26%)

8
(0.23%)

75.00% 1.62 00:00:26 0.00% 0
(0.00%)

$0.00
(0.00%)

41. Ukraine 6
(0.26%)

6
(0.26%)

6
(0.17%)

66.67% 1.50 00:01:09 0.00% 0
(0.00%)

$0.00
(0.00%)

42. Estonia 5
(0.22%)

5
(0.22%)

5
(0.14%)

80.00% 1.40 00:00:29 0.00% 0
(0.00%)

$0.00
(0.00%)

43. Norway 5
(0.22%)

5
(0.22%)

5
(0.14%)

100.00% 1.00 00:00:00 0.00% 0
(0.00%)

$0.00
(0.00%)

44. Romania 5
(0.22%)

5
(0.22%)

5
(0.14%)

80.00% 1.60 00:00:17 0.00% 0
(0.00%)

$0.00
(0.00%)

45. Slovakia 5
(0.22%)

5
(0.22%)

6
(0.17%)

66.67% 3.83 00:03:22 0.00% 0
(0.00%)

$0.00
(0.00%)

46. South Africa 5
(0.22%)

5
(0.22%)

5
(0.14%)

80.00% 1.20 00:02:42 0.00% 0
(0.00%)

$0.00
(0.00%)

47. Argentina 4
(0.17%)

4
(0.17%)

6
(0.17%)

66.67% 1.33 00:00:11 0.00% 0
(0.00%)

$0.00
(0.00%)

48. Bulgaria 4
(0.17%)

4
(0.17%)

4
(0.12%)

75.00% 1.25 00:00:03 0.00% 0
(0.00%)

$0.00
(0.00%)

49. Croatia 4
(0.17%)

4
(0.17%)

4
(0.12%)

75.00% 1.25 00:00:07 0.00% 0
(0.00%)

$0.00
(0.00%)

50. Indonesia 4
(0.17%)

4
(0.17%)

4
(0.12%)

50.00% 1.50 00:02:48 0.00% 0
(0.00%)

$0.00
(0.00%)

© 2020 Google
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DETAILS OF COMMUNICATION AND DISSEMINATION ACTIVITIES 

AIMPLAS 

After each activity, please fill in the template and send it to SIGRAUTO (Please fill in the fields in green. 
Please copy-paste and fill in a separate table for each activity) 

1) Description of activity  
Date and location 23th October 2018, Madrid (Spain) 
Category of activity (please select one by crossing the corresponding check-box) 
☐Organisation of a Conference/Workshop 
☐Press release 
☐Non-scientific and non-peer-reviewed 
publication (popularised publication) 
☐Participation in an Exhibition/Trade Fair 
☐Flyer 
☐Training 
☐Social Media 
☐Website 
☐Communication Campaign (radio, tv…) 

☐Participation to a conference 
☐Participation to a workshop 
X Participation to an Event other than a conference or a 
Workshop 
☐Video/film 
☐Other 

Name of activity or title IV Jornada Debate AIMPLAS-CICLOPLAST. Plásticos y 
Economía Circular. Sostenibilidad y Reciclado ( IV 
Discussion evento AIMPLAS-CICLOPLAST. Plastics and 
Circular Economy. Sustainability and Recicling) 

Short description  CIRC-ELV project had just started to run, so at least its 
general information leaflet was showed in the event 
related to Circular Economy Plastic issues. 

Web link(if available) https://www.jornadadelplasticosostenible.com/ 
Additional documents;Please attach any 
additional documents  Pictures, Agendas, 
flyers 

 
 

 
 

https://www.jornadadelplasticosostenible.com/
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2) Audience  
Type of audience (please cross the check-
boxes) 

Size*(please specify the number of people) 

☐Scientific Community, Higher Education, 
Research 

Around 100 people attended the event.  

X Industry 
☐Civil Society 
☐General Public 
X Policy Makers, Public Authorities 
☐Media 
☐Investors 
X Customers 
☐Other 
Total size of audience reached Please specify the total number of people 
  

3) Overall outcome of the event for the CIRC-ELV project 
Were any partnership opportunities 
identified? 

There were general questions on the project objectives. 
All contacts were registered internally in AIMPLAS 
intranet commercial visits agenda.  

 
* Based on attendance list (please ask the organiser to provide it) or based on estimations 
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Were there any specific topics identified as 
relevant for CIRC-ELV? 

N/A 

Is there any follow-up foreseen? N/A 
Other outcome? N/A 
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DETAILS OF COMMUNICATION AND DISSEMINATION ACTIVITIES 

AIMPLAS 

After each activity, please fill in the template and send it to SIGRAUTO (Please fill in the fields in green. 
Please copy-paste and fill in a separate table for each activity) 

1) Description of activity  
Date and location 27th – 29th November 2018, Valencia (Spain) 
Category of activity (please select one by crossing the corresponding check-box) 
☐Organisation of a Conference/Workshop 
☐Press release 
☐Non-scientific and non-peer-reviewed 
publication (popularised publication) 
X Participation in an Exhibition/Trade Fair 
☐Flyer 
☐Training 
☐Social Media 
☐Website 
☐Communication Campaign (radio, tv…) 

☐Participation to a conference 
☐Participation to a workshop 
☐ Participation to an Event other than a conference or a 
Workshop 
☐Video/film 
☐Other 

Name of activity or title ECOFIRA 2018 
Short description  CIRC-ELV project had just started to run, and at least its 

general information leaflet was showed in the event 
related to Environment and Sustainability aspects. 

Web link(if available) https://www.nferias.com/ecofira/ 
Additional documents;Please attach any 
additional documents  Pictures, Agendas, 
flyers 

 
 
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

https://www.nferias.com/ecofira/
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2) Audience  
Type of audience (please cross the check-
boxes) 

Size*(please specify the number of people) 

X Scientific Community, Higher Education, 
Research 

In a total area of 10.000 m2, and considering the visitors 
attending the fair in those 3 days, AIMPLAS estimated 
around an average of 200 people going by our stand each 
day (approx. 600 visitors to AIMPLAS´ stand). 

X Industry 
☐Civil Society 
X General Public 
X Policy Makers, Public Authorities 
X Media 
☐Investors 
X Customers 
☐Other 
Total size of audience reached Please specify the total number of people 
  

3) Overall outcome of the event for the CIRC-ELV project 
Were any partnership opportunities 
identified? 

There were general questions on the project objectives. All 
contacts were registered internally in AIMPLAS intranet 
commercial visits agenda.  

Were there any specific topics identified as 
relevant for CIRC-ELV? 

N/A 

Is there any follow-up foreseen? N/A 
Other outcome? N/A 
 

 
* Based on attendance list (please ask the organiser to provide it) or based on estimations 
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DETAILS OF COMMUNICATION AND DISSEMINATION ACTIVITIES 

AIMPLAS 

After each activity, please fill in the template and send it to SIGRAUTO (Please fill in the fields in green. 
Please copy-paste and fill in a separate table for each activity) 

1) Description of activity  
Date and location 26th – 29th November 2018, Madrid (Spain) 
Category of activity (please select one by crossing the corresponding check-box) 
☐Organisation of a Conference/Workshop 
☐Press release 
☐Non-scientific and non-peer-reviewed 
publication (popularised publication) 
☐Participation in an Exhibition/Trade Fair 
☐Flyer 
☐Training 
☐Social Media 
☐Website 
☐Communication Campaign (radio, tv…) 

X Participation to a conference 
☐Participation to a workshop 
X Participation to an Event other than a conference or a 
Workshop 
☐Video/film 
☐Other 

Name of activity or title CONAMA 2018- Congreso Nacional del Medio 
Ambiente/ CONAMA 2018- National Environment 
Congress 

Short description  Conama 2018 deals with all aspects of the sustainability 
under 9 strands. It includes workshops, B2Bs, stands, 
and many other special activities.  AIMPLAS participated 
with the project Notice Board, according to the 
requirements & in a working group text for discussion. 

Web link(if available) http://www.conama2018.org/web/index.php 
Additional documents;Please attach any 
additional documents  Pictures, Agendas, 
flyers 

 

 
 

 

http://www.conama2018.org/web/index.php
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2) Audience  
Type of audience (please cross the check-
boxes) 

Size*(please specify the number of people) 

X Scientific Community, Higher Education, 
Research 

 More than 8.700 visitors, with 124 different activities, 
with more than 1000 speakers. More than 500 different 
types of entities as sponsors and collaborators, as well.   X Industry 

☐Civil Society 
☐General Public 
X Policy Makers, Public Authorities 
☐Media 
☐Investors 
X Customers 
☐Other 
Total size of audience reached Please specify the total number of people 
  

3) Overall outcome of the event for the CIRC-ELV project 
Were any partnership opportunities 
identified? 

There were general questions on the project objectives. 
All contacts were registered internally in AIMPLAS 
intranet commercial visits agenda.  

Were there any specific topics identified as 
relevant for CIRC-ELV? 

N/A 

Is there any follow-up foreseen? N/A 
Other outcome? N/A 
 

 
* Based on attendance list (please ask the organiser to provide it) or based on estimations 

http://www.conama2018.org/web/es/prensa/noticias/asi-ha-sido-conama-2018.html
http://www.conama2018.org/web/es/prensa/noticias/asi-ha-sido-conama-2018.html
http://www.conama2018.org/web/es/prensa/noticias/asi-ha-sido-conama-2018.html
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DETAILS OF COMMUNICATION AND DISSEMINATION ACTIVITIES 

AIMPLAS 

After each activity, please fill in the template and send it to SIGRAUTO (Please fill in the fields in green. 
Please copy-paste and fill in a separate table for each activity) 

1) Description of 
activity 

 

Date and location 6th November 2018, Brussels (Belgium) 
Category of activity (please select one by crossing the corresponding check-box) 
☐Organisation of a 
Conference/Workshop 
☐Press release 
☐Non-scientific and non-
peer-reviewed 
publication (popularised 
publication) 
☐Participation in an 
Exhibition/Trade Fair 
☐Flyer 
☐Training 
☐Social Media 
☐Website 
☐Communication 
Campaign (radio, tv…) 

☐Participation to a conference 
☐Participation to a workshop 
X Participation to an Event other than a conference or a Workshop 
☐Video/film 
☐Other 

Name of activity or title Coordinators´ Kick-off meeting. 
Short description  CIRC-ELV attended to the event organized by the EASME, with all the rest of 

LIFE projects approved in the same call. All coordinators had the opportunity 
to meet each other, also their Project Advisers and the fact of being grouped 
in thematic, was very useful for exchanging experiences and best practices.  

Web link(if available)  
Additional 
documents;Please attach 
any additional documents  
Pictures, Agendas, flyers 
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2) Audience  
Type of audience (please 
cross the check-boxes) 

Size*(please specify the number of people) 

X Scientific Community, 
Higher Education, 
Research 

Approx. 150 coordinators (40 approx. in section waste projects) 

X Industry 
☐Civil Society 
☐General Public 
X Policy Makers, Public 
Authorities 
☐Media 
☐Investors 
☐ Customers 
☐Other 
Total size of audience 
reached 

Please specify the total number of people 

  

3) Overall outcome of the event for the CIRC-ELV project 
Were any partnership 
opportunities identified? 

There were several contacts with other projects which could give future 
synergies, but specially there was one coordinated by the company CALAF 
GROUP, that was of huge relevance; as it has a direct relationship on the 
project downstream activities.  

Were there any specific 
topics identified as 
relevant for CIRC-ELV? 

N/A 

Is there any follow-up 
foreseen? 

N/A 

Other outcome? N/A 
 

 
* Based on attendance list (please ask the organiser to provide it) or based on estimations 
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DETAILS OF COMMUNICATION AND DISSEMINATION ACTIVITIES 

AIMPLAS 

After each activity, please fill in the template and send it to SIGRAUTO (Please fill in the fields in green. 
Please copy-paste and fill in a separate table for each activity) 

1) Description of activity  
Date and location 06th -07th  March 2019 Brussels (Belgium) 
Category of activity (please select one by crossing the corresponding check-box) 
☐Organisation of a 
Conference/Workshop 
☐Press release 
☐Non-scientific and non-peer-
reviewed publication (popularised 
publication) 
☐Participation in an Exhibition/Trade 
Fair 
☐Flyer 
☐Training 
☐Social Media 
☐Website 
☐Communication Campaign (radio, 
tv…) 

☐Participation to a conference 
☐Participation to a workshop 
X Participation to an Event other than a conference or a 
Workshop 
☐Video/film 
☐Other 

Name of activity or title 2019 Circular Economy Stakeholder Platform 
Short description  AIMPLAS took advantage of this event to promote all those 

projects we are working with, related to Circular Economy; and 
to look for potential companies/stakeholders interested in our 
research activities, among them, LIFE CIRC-ELV 

Web link(if available) https://circulareconomy.europa.eu/platform/en/2019-circular-
economy-stakeholder-conference-success-stories-and-new-
challenges 

Additional documents; Please attach 
any additional documents  Pictures, 
Agendas, flyers 

 
 

https://circulareconomy.europa.eu/platform/en/2019-circular-economy-stakeholder-conference-success-stories-and-new-challenges
https://circulareconomy.europa.eu/platform/en/2019-circular-economy-stakeholder-conference-success-stories-and-new-challenges
https://circulareconomy.europa.eu/platform/en/2019-circular-economy-stakeholder-conference-success-stories-and-new-challenges
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2) Audience  
Type of audience (please cross the 
check-boxes) 

Size*(please specify the number of people) 

X Scientific Community, Higher 
Education, Research 

More than 600 people attended the event.  

X Industry 
☐Civil Society 
☐General Public 
X Policy Makers, Public Authorities 
☐Media 
☐Investors 
☐ Customers 
☐Other 
Total size of audience reached Please specify the total number of people 
  

3) Overall outcome of the event for the CIRC-ELV project 
Were any partnership opportunities 
identified? 

There project leaflets were handed out to all those interested in 
the project objectives and AIMPLAS´ activities. All contacts were 
registered internally in AIMPLAS intranet commercial visits 
agenda.  

Were there any specific topics 
identified as relevant for CIRC-ELV? 

N/A 

Is there any follow-up foreseen? N/A 
Other outcome? N/A 
 

 
* Based on attendance list (please ask the organiser to provide it) or based on estimations 
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DETAILS OF COMMUNICATION AND DISSEMINATION ACTIVITIES 

AIMPLAS 

After each activity, please fill in the template and send it to SIGRAUTO (Please fill in the fields in green. 
Please copy-paste and fill in a separate table for each activity) 

1) Description of 
activity 

 

Date and location 10th -11th April 2019, Amsterdam (The Netherlands) 
Category of activity (please select one by crossing the corresponding check-box) 
☐Organisation of a 
Conference/Workshop 
☐Press release 
☐Non-scientific and non-
peer-reviewed publication 
(popularised publication) 
☐Participation in an 
Exhibition/Trade Fair 
☐Flyer 
☐Training 
☐Social Media 
☐Website 
☐Communication 
Campaign (radio, tv…) 

☐Participation to a conference 
☐Participation to a workshop 
X Participation to an Event other than a conference or a Workshop 
☐Video/film 
☐Other 

Name of activity or title PRSE- Plastics Recycling Show Europe 2019 
Short description  AIMPLAS attended to this worldwide known fair in recycling matters, with 

their own stand, and had the opportunity to promote relevant projects, 
such as LIFE CIRC-ELV. 

Web link(if available) https://www.prseventeurope.com/ 
Additional 
documents;Please attach 
any additional documents  
Pictures, Agendas, flyers 

 
 

https://www.prseventeurope.com/
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2) Audience  
Type of audience (please 
cross the check-boxes) 

Size*(please specify the number of people) 

X Scientific Community, 
Higher Education, Research 

Around 1000 people attended the event.  

X Industry 
☐Civil Society 
☐General Public 
X Policy Makers, Public 
Authorities 
X Media 
X Investors 
X Customers 
☐Other 
Total size of audience 
reached 

Please specify the total number of people 

  

3) Overall outcome of the event for the CIRC-ELV project 
Were any partnership 
opportunities identified? 

There were general questions on the project objectives. All contacts were 
registered internally in AIMPLAS intranet commercial visits agenda.  

Were there any specific 
topics identified as 
relevant for CIRC-ELV? 

N/A 

Is there any follow-up 
foreseen? 

N/A 

Other outcome? N/A 
 

 
* Based on attendance list (please ask the organiser to provide it) or based on estimations 
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DETAILS OF COMMUNICATION AND DISSEMINATION ACTIVITIES 

AIMPLAS 

After each activity, please fill in the template and send it to SIGRAUTO (Please fill in the fields in green. 
Please copy-paste and fill in a separate table for each activity) 

1) Description of activity  
Date and location 07th May 2019, Valencia (Spain)  
Category of activity (please select one by crossing the corresponding check-box) 
☐Organisation of a Conference/Workshop 
☐Press release 
☐Non-scientific and non-peer-reviewed 
publication (popularised publication) 
☐Participation in an Exhibition/Trade Fair 
☐Flyer 
☐Training 
☐Social Media 
☐Website 
☐Communication Campaign (radio, tv…) 

☐Participation to a conference 
☐Participation to a workshop 
X Participation to an Event other than a conference or 
a Workshop 
☐Video/film 
☐Other 

Name of activity or title  
Short description  Regional Info-day to show the ongoing LIFE projects 

coordinated by different RTO centres in the Valencian 
region, among them, LIFE CIRC-ELV. This helped to 
promote the project objectives & worked performed 
by then.  

Web link(if available) https://europa2020.emprenemjunts.es/?op=14&n=15
033 

Additional documents;Please attach any 
additional documents  Pictures, Agendas, flyers 

 
 
 
 
 
 

 

 
 

https://europa2020.emprenemjunts.es/?op=14&n=15033
https://europa2020.emprenemjunts.es/?op=14&n=15033
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2) Audience  
Type of audience (please cross the check-boxes) Size*(please specify the number of people) 
X Scientific Community, Higher Education, 
Research 

Around 60 people attended the event.  

X Industry 
☐Civil Society 
☐General Public 
☐Policy Makers, Public Authorities 
☐Media 
☐Investors 
☐ Customers 
☐Other 
Total size of audience reached Please specify the total number of people 
  

3) Overall outcome of the event for the CIRC-ELV project 
Were any partnership opportunities 
identified? 

N/A  

Were there any specific topics identified as 
relevant for CIRC-ELV? 

N/A 

Is there any follow-up foreseen? N/A 
Other outcome? N/A 
 

 
* Based on attendance list (please ask the organiser to provide it) or based on estimations 
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DETAILS OF COMMUNICATION AND DISSEMINATION ACTIVITIES 

AIMPLAS 

After each activity, please fill in the template and send it to SIGRAUTO (Please fill in the fields in green. 
Please copy-paste and fill in a separate table for each activity) 

1) Description of 
activity 

 

Date and location 04th – 05th June 2019,  Cologne, Germany 
Category of activity (please select one by crossing the corresponding check-box) 
☐Organisation of a 
Conference/Workshop 
☐Press release 
☐Non-scientific and non-peer-
reviewed publication 
(popularised publication) 
☐Participation in an 
Exhibition/Trade Fair 
☐Flyer 
☐Training 
☐Social Media 
☐Website 
☐Communication Campaign 
(radio, tv…) 

☐Participation to a conference 
☐Participation to a workshop 
X Participation to an Event other than a conference or a Workshop 
☐Video/film 
☐Other 

Name of activity or title Compounding World Conference 2019 
Short description  One of the biggest event on compounding matters at worldwide level, 

where AIMPLAS showed in a small stand, their most relevant projects 
on compounding activities, among them, LIFE CIRC-ELV project.  
The event covered the latest market and technology trends for 
technical compounders and covered many of Compounding World 
magazine’s most popular themes in a live format. 
It provided a rare opportunity to learn first-hand about these 
important developments, as well as discussing them with key players 
from throughout the plastics supply chain. It included plenty of 
networking opportunities. 

Web link(if available)  
Additional documents;Please 
attach any additional 
documents  Pictures, Agendas, 
flyers 
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2) Audience  
Type of audience (please cross 
the check-boxes) 

Size*(please specify the number of people) 

X Scientific Community, Higher 
Education, Research 

Around 700 people attended the event.  

X Industry 
☐Civil Society 
☐General Public 
X Policy Makers, Public 
Authorities 
X Media 
X Investors 
X Customers 
☐Other 
Total size of audience reached Please specify the total number of people 
  

 
 

 
* Based on attendance list (please ask the organiser to provide it) or based on estimations 
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3) Overall outcome of the event for the CIRC-ELV project 
Were any partnership 
opportunities identified? 

There were general questions on the project objectives. All contacts 
were registered internally in AIMPLAS intranet commercial visits 
agenda.  

Were there any specific topics 
identified as relevant for CIRC-
ELV? 

N/A 

Is there any follow-up 
foreseen? 

N/A 

Other outcome? N/A 
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DETAILS OF COMMUNICATION AND DISSEMINATION ACTIVITIES 

AIMPLAS 

After each activity, please fill in the template and send it to SIGRAUTO (Please fill in the fields in green. 
Please copy-paste and fill in a separate table for each activity) 

1) Description of activity  
Date and location 1st October 2019 
Category of activity (please select one by crossing the corresponding check-box) 
☐Organisation of a Conference/Workshop 
☐Press release 
☐Non-scientific and non-peer-reviewed 
publication (popularised publication) 
X Participation in an Exhibition/Trade Fair 
☐Flyer 
☐Training 
☐Social Media 
☐Website 
☐Communication Campaign (radio, tv…) 

☐Participation to a conference 
☐Participation to a workshop 
☐ Participation to an Event other than a conference or 
a Workshop 
☐Video/film 
☐Other 

Name of activity or title ECOFIRA 2019 
Short description  CIRC-ELV project showed in the especial area devoted 

to regional RTO´s s, its general information leaflet plus 
the notice board, in this event related to Environment 
and Sustainability aspects. 

Web link(if available)  
Additional documents;Please attach any 
additional documents  Pictures, Agendas, 
flyers 
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2) Audience  
Type of audience (please cross the check-
boxes) 

Size*(please specify the number of people) 

☐Scientific Community, Higher Education, 
Research 

In a total area of 10.000 m2, and considering the 
visitors attending the fair in those days, AIMPLAS 
estimated around an average of 200 people going by 
our stand each day (approx. 600 visitors to AIMPLAS´ 
stand). 

X Industry 
☐Civil Society 
☐General Public 
X Policy Makers, Public Authorities 
☐Media 
☐Investors 
X Customers 
☐Other 
Total size of audience reached Please specify the total number of people 
  

3) Overall outcome of the event for the CIRC-ELV project 
Were any partnership opportunities 
identified? 

There were general questions on the project objectives. 
All contacts were registered internally in AIMPLAS 
intranet commercial visits agenda.  

Were there any specific topics identified as 
relevant for CIRC-ELV? 

N/A 

Is there any follow-up foreseen? N/A 
Other outcome? N/A 
 

 
* Based on attendance list (please ask the organiser to provide it) or based on estimations 
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DETAILS OF COMMUNICATION AND DISSEMINATION ACTIVITIES 

AIMPLAS 

After each activity, please fill in the template and send it to SIGRAUTO (Please fill in the fields in green. 
Please copy-paste and fill in a separate table for each activity) 

1) Description of 
activity 

 

Date and location 22nd-23rd October 2019. Berlin, Germany 
Category of activity (please select one by crossing the corresponding check-box) 
☐Organisation of a 
Conference/Workshop 
☐Press release 
☐Non-scientific and non-peer-
reviewed publication (popularised 
publication) 
X Participation in an 
Exhibition/Trade Fair 
☐Flyer 
☐Training 
☐Social Media 
☐Website 
☐Communication Campaign 
(radio, tv…) 

X Participation to a conference 
☐Participation to a workshop 
☐ Participation to an Event other than a conference or a Workshop 
☐Video/film 
☐Other 

Name of activity or title 2nd annual Vehicle Recycling International Conference 2019  
Short description  CIRC-ELV project was presented in the conference beign AIMPLAS 

one of the speakers. This is the most suitable event to promote the 
project objectives and work, as it is directly related to ELV current 
issues, at international level.  

Web link(if available) https://bcf-events.com/?iwevent=2nd-annual-vehicle-recycling-
international-summit-2019 
 

Additional documents;Please 
attach any additional documents  
Pictures, Agendas, flyers 

 
 
 

https://bcf-events.com/?iwevent=2nd-annual-vehicle-recycling-international-summit-2019
https://bcf-events.com/?iwevent=2nd-annual-vehicle-recycling-international-summit-2019
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2) Audience  
Type of audience (please cross 
the check-boxes) 

Size*(please specify the number of people) 

X Scientific Community, Higher 
Education, Research 

Around 50 people attended the event.  

X Industry 
☐Civil Society 
☐General Public 
X Policy Makers, Public 
Authorities 
☐Media 

 
* Based on attendance list (please ask the organiser to provide it) or based on estimations 
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☐Investors 
X Customers 
☐Other 
Total size of audience reached Please specify the total number of people 
  

3) Overall outcome of the event for the CIRC-ELV project 
Were any partnership 
opportunities identified? 

There were general questions on the project objectives. All contacts 
were registered internally in AIMPLAS intranet commercial visits 
agenda.  

Were there any specific topics 
identified as relevant for CIRC-
ELV? 

N/A 

Is there any follow-up foreseen? N/A 
Other outcome? N/A 
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DETAILS OF COMMUNICATION AND DISSEMINATION ACTIVITIES 

SIGRAUTO 

After each activity, please fill in the template and send it to SIGRAUTO (Please fill in the fields in green. 
Please copy-paste and fill in a separate table for each activity) 

1) Description of activity Workshop on Waste Recycling  
Date and location 09/10/2018, Mataró (Barcelona-Spain) 
Category of activity (please select one by crossing the corresponding check-box) 

Organisation of a Conference/Workshop 
Press release 
Non-scientific and non-peer-reviewed 

publication (popularised publication) 
Participation in an Exhibition/Trade Fair 
Flyer 
Training 
Website 
Communication Campaign (radio, tv…) 

Participation to a conference 
Participation to a workshop 
Participation to an Event other than a conference or a 

Workshop 
Video/film 
Other 

Name of activity or title RECUWASTE 2018 
Short description  José Ramón Sola attended the meeting and the 

presentation of the CAR MINING Project on ELVs plastic 
recycling. In this even, he met with the managers of the 
CAR MINING project, with other ATFs and representatives 
of CICLOPLAST. 

Web link(if available) www.recuwaste.com 
Additional documents;Please attach any 
additional documents  Pictures, Agendas, 
flyers 

 

 
 

 

 
 

 

2) Audience  

http://www.recuwaste.com/
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Type of audience (please cross the 
check-boxes) 

Size*(please specify the number of people) 

Scientific Community, Higher 
Education, Research 

35 

Industry 40 
Civil Society  
General Public 15 
Policy Makers, Public Authorities 30 
Media 6 
Investors  
Customers  
Other  

Total size of audience reached 126 
  

3) Overall outcome of the event for the CIRC-ELV project 
Were any partnership opportunities 
identified? 

We maintained contacts with several ATFs managers and 
representatives of CICLOPLAST and were informed of the 
development of CIRC-ELV project. 

Were there any specific topics 
identified as relevant for CIRC-ELV? 

During the Workshop, we attended the presentation of ELVs 
plastic recycling project called CAR MINING and spoke with 
their managers about the results obtained. 

Is there any follow-up foreseen? The CAR MINING project is being monitored 
Other outcome? No 
 

 
* Based on attendance list (please ask the organiser to provide it) or based on estimations 
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DETAILS OF COMMUNICATION AND DISSEMINATION ACTIVITIES 

SIGRAUTO 

After each activity, please fill in the template and send it to SIGRAUTO (Please fill in the fields in green. 
Please copy-paste and fill in a separate table for each activity) 

1) Description of activity Workshop on Circular Economy  
Date and location 29-11-2018 
Category of activity (please select one by crossing the corresponding check-box) 

Organisation of a Conference/Workshop 
Press release 
Non-scientific and non-peer-reviewed 

publication (popularised publication) 
Participation in an Exhibition/Trade Fair 
Flyer 
Training 
Website 
Communication Campaign (radio, tv…) 

Participation to a conference 
Participation to a workshop 
Participation to an Event other than a conference or a 

Workshop 
Video/film 
Other 

Name of activity or title Oportunidades de la Economía Circular para las empresas 
de automoción y su cadena de valor. 
 

Short description  Manuel Kindelan attended the workshop organized by the 
Castilla y León environmental authorities 

Web link(if available) http://ctme.es/new/empresa/go/jornada_ecauto/index.shtml  
Additional documents;Please attach any 
additional documents  Pictures, Agendas, 
flyers 

 

 
 

http://ctme.es/new/empresa/go/jornada_ecauto/index.shtml


LIFE CIRC-ELV 

LIFE17 ENV/ES/000438 
Project funded with the contribution of the LIFE Programme of the European Union 

  

2) Audience  
Type of audience (please cross the 
check-boxes) 

Size*(please specify the number of people) 

Scientific Community, Higher 
Education, Research 

15 

Industry 35 
Civil Society  
General Public 5 
Policy Makers, Public Authorities 10 
Media 5 
Investors  
Customers  
Other  

Total size of audience reached 70 
  

3) Overall outcome of the event for the CIRC-ELV project 
Were any partnership opportunities 
identified? 

We contacted with a plastic pipe manufacturer using recycled 
plastic and informed them about the project  

Were there any specific topics 
identified as relevant for CIRC-ELV? 

No 

Is there any follow-up foreseen? No 
Other outcome? No 
 

 
* Based on attendance list (please ask the organiser to provide it) or based on estimations 
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DETAILS OF COMMUNICATION AND DISSEMINATION ACTIVITIES 

SIGRAUTO 

After each activity, please fill in the template and send it to SIGRAUTO (Please fill in the fields in green. 
Please copy-paste and fill in a separate table for each activity) 

1) Description of activity Workshop on automotive good 
practices 

Date and location 11/12/2018 in Madrid 
Category of activity (please select one by crossing the corresponding check-box) 

 Organisation of a Conference/Workshop 
 Press release 
 Non-scientific and non-peer-reviewed publication 

(popularised publication) 
 Participation in an Exhibition/Trade Fair 
 Flyer 
 Training 
 Website 
 Communication Campaign (radio, tv…) 

 Participation to a conference 
 Participation to a workshop 
 Participation to an Event other than a 

conference or a Workshop 
 Video/film 
 Other 

Name of activity or title 4ª REUNIÓN de la COMISIÓN TÉCNICA de 
BUENAS PRÁCTICAS en la AUTOMOCIÓN (BPA) 

Short description  Manuel Kindelan made a presentation about the 
automobile as a good case of circular economy 

Web link(if available) http://www.asepa.es/images/pdf/lecturas/bpa4-
2018.pdf  

Additional documents;Please attach any additional 
documents  Pictures, Agendas, flyers 

 
 

2) Audience  
Type of audience (please cross the check-boxes) Size*(please specify the number of people) 

 Scientific Community, Higher Education, Research 25 
 Industry 25 
 Civil Society  
 General Public 10 
 Policy Makers, Public Authorities  
 Media 3 
 Investors  
 Customers  
 Other  

Total size of audience reached 63 
 

* Based on attendance list (please ask the organiser to provide it) or based on estimations 

http://www.asepa.es/images/pdf/lecturas/bpa4-2018.pdf
http://www.asepa.es/images/pdf/lecturas/bpa4-2018.pdf


LIFE CIRC-ELV 

LIFE17 ENV/ES/000438 
Project funded with the contribution of the LIFE Programme of the European Union 

  

  

3) Overall outcome of the event for the CIRC-ELV project 
Were any partnership opportunities identified? No 
Were there any specific topics identified as relevant 
for CIRC-ELV? 

No 

Is there any follow-up foreseen? No 
Other outcome? No 
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DETAILS OF COMMUNICATION AND DISSEMINATION ACTIVITIES 

SIGRAUTO 

After each activity, please fill in the template and send it to SIGRAUTO (Please fill in the fields in green. 
Please copy-paste and fill in a separate table for each activity) 

1) Description of activity Workshop on Circular Economy  
Date and location 30/01/2019 
Category of activity (please select one by crossing the corresponding check-box) 

Organisation of a Conference/Workshop 
Press release 
Non-scientific and non-peer-reviewed 

publication (popularised publication) 
Participation in an Exhibition/Trade Fair 
Flyer 
Training 
Website 
Communication Campaign (radio, tv…) 

Participation to a conference 
Participation to a workshop 
Participation to an Event other than a conference or a 

Workshop 
Video/film 
Other 

Name of activity or title International Circular Economy Meeting. 
Short description  Manuel Kindelan attended the meeting and met with all 

members of the Euric board of Directors 
Web link(if available) https://www.gipuzkoa.eus/es/web/multimedia/-/ekonomia-

zirkularrari-buruzko-nazioarteko-i-topaketa  
https://mailchi.mp/90ed2f6b82cb/invitacin-i-encuentro-
internacional-sobre-economa-circular-3385477?e=d76c94596b  

Additional documents;Please attach any 
additional documents  Pictures, Agendas, 
flyers 

 

 
 

https://www.gipuzkoa.eus/es/web/multimedia/-/ekonomia-zirkularrari-buruzko-nazioarteko-i-topaketa
https://www.gipuzkoa.eus/es/web/multimedia/-/ekonomia-zirkularrari-buruzko-nazioarteko-i-topaketa
https://mailchi.mp/90ed2f6b82cb/invitacin-i-encuentro-internacional-sobre-economa-circular-3385477?e=d76c94596b
https://mailchi.mp/90ed2f6b82cb/invitacin-i-encuentro-internacional-sobre-economa-circular-3385477?e=d76c94596b
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2) Audience  
Type of audience (please cross the 
check-boxes) 

Size*(please specify the number of people) 

Scientific Community, Higher 
Education, Research 

40 

Industry 25 
Civil Society  
General Public  
Policy Makers, Public Authorities 15 
Media 5 
Investors  
Customers  
Other  

Total size of audience reached 85 
  

3) Overall outcome of the event for the CIRC-ELV project 
Were any partnership opportunities 
identified? 

We maintained contacts with the Board of Directors of the 
The European Recycling Industries’ Confederation (EuRic) as 
well as with the Basque Authorities.  

Were there any specific topics 
identified as relevant for CIRC-ELV? 

There was relevant information showed by the Head of Unit 
for Eco-innovation in the General Direction for Innovation 
Research of the European Commission and also by the French 
“ Institut national de L´economie circulaire” 

Is there any follow-up foreseen? No 
Other outcome? No 
 

 
* Based on attendance list (please ask the organiser to provide it) or based on estimations 
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DETAILS OF COMMUNICATION AND DISSEMINATION ACTIVITIES 

SIGRAUTO 

After each activity, please fill in the template and send it to SIGRAUTO (Please fill in the fields in green. 
Please copy-paste and fill in a separate table for each activity) 

1) Description of activity Automobile Workshop  
Date and location Barcelona, 09-05-2019 to 19-05-2019 
Category of activity (please select one by crossing the corresponding check-box) 

Organisation of a Conference/Workshop 
Press release 
Non-scientific and non-peer-reviewed 

publication (popularised publication) 
Participation in an Exhibition/Trade Fair 
Flyer 
Training 
Website 
Communication Campaign (radio, tv…) 

Participation to a conference 
Participation to a workshop 
Participation to an Event other than a conference or a 

Workshop 
Video/film 
Other 

Name of activity or title Salón Internacional del Automóvil de Barcelona-
AUTOMOBILE BARCELONA 2019 
 

Short description  Manuel Kindelan and José Ramón Sola explained to 
automotive professionals and users the aim of CIRC-ELV 
LIFE project at SIGRAUTO´s stand during the 11 days of 
AUTOMOBILE BARCELONA 2019 

Web link(if available) http://www.automobilebarcelona.com/  
Additional documents;Please attach any 
additional documents  Pictures, Agendas, 
flyers 

 
 

2) Audience  
Type of audience (please cross the 
check-boxes) 

Size*(please specify the number of people) 

Scientific Community, Higher 
Education, Research 

 

Industry 250 
Civil Society  
General Public 2.000 
Policy Makers, Public Authorities  
Media 10 

 
* Based on attendance list (please ask the organiser to provide it) or based on estimations 

http://www.automobilebarcelona.com/
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Investors  
Customers  
Other  

Total size of audience reached 2.260 
  

3) Overall outcome of the event for the CIRC-ELV project 
Were any partnership opportunities 
identified? 

We explained the aim of the project to car manufacturers and 
to some dismantlers and shredders companies who were very 
interested in conclusions that were obtained 

Were there any specific topics 
identified as relevant for CIRC-ELV? 

No 

Is there any follow-up foreseen? No 
Other outcome? No 
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DETAILS OF COMMUNICATION AND DISSEMINATION ACTIVITIES 

SIGIT 

After each activity, please fill in the template and send it to SIGRAUTO (Please fill in the fields in green. 
Please copy-paste and fill in a separate table for each activity) 

1) Description of 
activity 

 

Date and location 29 OF MARCH OF 2019 IN CALATAYUD 

Category of activity (please select one by crossing the corresponding check-box) 

☐Organisation of a 
Conference/Workshop 

☐Press release 

☐Non-scientific and non-
peer-reviewed publication 
(popularised publication) 

☐Participation in an 
Exhibition/Trade Fair 

☐Flyer 

☐Training 

☐Social Media 

☐Website 

☐Communication 
Campaign (radio, tv…) 

☐Participation to a conference 

☐Participation to a workshop 

☐Participation to an Event other than a conference or a Workshop 

☐Video/film 

☐Other 

Name of activity or title INAUGURATION OF THE NEW PLANT OF SIGIT IN CALATAYUD 

Short description  WE DID THE INAUGURATION OF THE NEW PLANT AND MOST OF THE 
PEOPLE WHO CAME, ARE MANUFACTURERS OF PLASTICS OR CLIENTS OF 
OUR CART PARTS. WE THOUGHT THAT THIS OPPORTUNITY WAS VERY GOOD 
FOR DISSEMINATION PROJECT LIFE CRIC-ELV. 

Web link(if available) N/A 

Additional 
documents;Please attach 
any additional documents  
Pictures, Agendas, flyers 
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2) Audience  
Type of audience (please 
cross the check-boxes) 

Size*(please specify the number of people) 

☐Scientific Community, 
Higher Education, 
Research 

9 

☐Industry 30 

☐Civil Society  

☐General Public 30 

☐Policy Makers, Public 
Authorities 

15 
 

☐Media 5 

☐Investors 3 

☐Customers 10 

☐Other  

Total size of audience 
reached 

APPROX 110 PEOPLE 

  

3) Overall outcome of the event for the CIRC-ELV project 
Were any partnership 
opportunities identified? 

Yes, with some of customers. 

Were there any specific 
topics identified as 
relevant for CIRC-ELV? 

Yes, because SIGIT have many factories in others countries and the main 
topic were recycled plastics parts and reuse is very important for all the 
group. 

Is there any follow-up 
foreseen? 

No. 

Other outcome? No. 
 

                                                           
* Based on attendance list (please ask the organiser to provide it) or based on estimations 
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DETAILS OF COMMUNICATION AND DISSEMINATION ACTIVITIES 

SIGIT 

After each activity, please fill in the template and send it to SIGRAUTO (Please fill in the fields in green. 
Please copy-paste and fill in a separate table for each activity) 

1) Description of 
activity 

 

Date and location 09 OF MAY OF 2019 IN MADRID 

Category of activity (please select one by crossing the corresponding check-box) 

☐Organisation of a 
Conference/Workshop 

☐Press release 

☐Non-scientific and non-peer-
reviewed publication 
(popularised publication) 

☐Participation in an 
Exhibition/Trade Fair 

☐Flyer 

☐Training 

☐Social Media 

☐Website 

☐Communication Campaign 
(radio, tv…) 

☐Participation to a conference 

☐Participation to a workshop 

☐Participation to an Event other than a conference or a Workshop 

☐Video/film 

☐Other 

Name of activity or title CHEMPLASTEXPO 

Short description  Tamara Torralba and Pablo Rodriguez attended the fair 
CHEMPLASTEXPO 2019 in which were direct suppliers of SIGIT of 
material to inject. They were informed of the European project that we 
are developing and the possibility that they would be stakeholders or 
they would help us in the fields in which they have knowledge. 

Web link(if available) N/A 

Additional documents;Please 
attach any additional 
documents  Pictures, Agendas, 
flyers 
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2) Audience  
Type of audience (please cross 
the check-boxes) 

Size*(please specify the number of people) 

☐Scientific Community, 
Higher Education, Research 

170 

☐Industry 6000 

☐Civil Society  

☐General Public 1845 

☐Policy Makers, Public 
Authorities 

 
 

☐Media 90 

☐Investors  

☐Customers  

☐Other  

Total size of audience reached 8105 
  

3) Overall outcome of the event for the CIRC-ELV project 
Were any partnership 
opportunities identified? 

Yes, with some of suppliers. 

Were there any specific topics 
identified as relevant for CIRC-
ELV? 

No.  

Is there any follow-up 
foreseen? 

Yes, because these providers have been informed about the project and 
have given us their support if necessary. 

Other outcome? No. 
 

                                                           
* Based on attendance list (please ask the organiser to provide it) or based on estimations 
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DETAILS OF COMMUNICATION AND DISSEMINATION
ACTIVITIES

  DESGUACE CORTÉS

1) Description of activity
Date and location 10/04/2019
Category of activity 
☐Organisation of a Conference/Workshop
☐Press release
☐Non-scientific and non-peer-reviewed publication 
(popularised publication)
☐Participation in an Exhibition/Trade Fair
☐Flyer
☐Training
☐Social Media

☐Participation to a conference
☐Participation to a workshop
☐Participation to an Event other than a 
conference or a Workshop
☐Video/film
☐Website
☐Communication Campaign (radio, tv…)
☐Other

Name of activity or title Visit Hensel facilities  
Short description It was a visit to learn the recycling process 

of the catalysts. We also take the 
opportunity to see the hensel facilities and 
talk and share about our LIFE CIRC-ELV 
Project.

Web link https://hensel-recycling.com/en/
Additional documents;Please attach any additional 
documents  Pictures, Agendas, flyers

https://hensel-recycling.com/en/
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2) Audience
Type of audience Size1

☐Scientific Community, Higher Education, Research 0

☐Industry 5

☐Civil Society 0

☐General Public 35

☐Policy Makers, Public Authorities 0

☐Media 0

☐Investors 0

☐Customers 5

☐Other 0
Total size of audience reached 45 persons

3) Overall outcome of the event for the CIRC-ELV project
Were any partnership opportunities identified? Not jet
Were there any specific topics identified as relevant 
for CIRC-ELV?

-

Is there any follow-up foreseen? -
Other outcome? -

1 Based on attendance list (please ask the organiser to provide it) or based on estimations
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